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1. Théng tin ca nhan
Ho VA tan Hoang Tuén Diing
Neay théng ndm sinh 16 thang 08 nam 1991
Gigi tinh Nam
Noi sinh Ha Noi
Dia chi lién lac Ngb 92 Tran Dai Nghia
Dién thoai co quan
Dién thogi nha riéng
Pién thogi di déng 0985906678
Email htdung@neu.edu.vn
Hoc vi Thac si
Néim, noi cong nhdn hoc Vi 2018, Pai hoc Nottingham Trent, Anh qudc
Chuzc danh khoa hoc
Nam phong chuc danh khoa hoc
Chuc vu va don vi cong tac Giéng viér} thga M?rkeAting
(hi¢n tai hodc truedc Khi nghi fury) | P31 hoC Kinh té Quoc dan
Ma s6 thué (hogic s6 CMND trong
trirong hop khdng c6 Ma so thue)
2. Trinh d9 hoc van
2.1. Qua trinh dao tao
Nam tot o L . s
. . Bac dao tao Chuyén nganh dao tao Co so dao tao
nghi¢p
2018 Thac sy Marketing DPH Nottingham Trent, Anh qudc
2013 Pai hoc Marketing DH Drake, Hoa ky
2.2. Cac khéa dao tao ngin han (néu co)
Thoi gian Noi dung dao tao DPon vi dao tao
2.3. Trinh d9 ngoai ngir
Ngoqi ngir Trinh do, mirc do sur dung
Tiéng Anh Thanh thao, nghe néi doc viét. IELTS 8.0
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3. Qua trinh cbng tacz

Thot gian

Noi cong tac

Cong vige dam nhi¢m

Tur thang 10 ndm
2018 dén nay

Quéc dan

Khoa Marketing, Truong Pai hoc Kinh té

Giang vién Marketing

4. Nghién cwu khoa hec

4.1. Linh vuc nghién cau

4.2. Céc cdng trinh khoa hoc di cong bd

4.2.1. Sach giao trinh, sach chuyén khdo

. Muic do tham gia
Nam Tén sach , Noi xudt ban
xudt ban e srlE (1a chi bién, la dong tac gia, ot xuat ba
tham gia viét mot phan)
4.2.2. Cdc bai bdo ding trén tap chi khoa hgc trong nwéc
1 N 5n, s6 / o 5 Mikc dé tham gia
ANanE) ) Tén bai bao Tén, so tap chi cong bo, - g
cong bo trang tap chi (14 téc gia/ddng téc gia)
4.2.3. Cdc bai bdo ding trén tap chi khoa hoc nwéc ngoai
7 N 5. s6 ) 5 Mure do tham gia
ANanE) ) Ten bailbao Tén, so tap chi cong bo, 2 g
cong bo trang tap chi (13 tac gia/ddng tic gia)
6/2020 | Application of Internet in International Journal: Dong tac gia
building customer relationship | Growing Science -
in small and micro enterprises | Accounting
in Vietnam

4.2.4. Cac bao cao hgi nghi, héi thdo trong nuwoc

Thoi gian Y e Mike dé tham oia | DPia diém té
héi tﬁdo Ve 10 B L (18 Tén héi thao (12 thc gid/ddng taicggiai) chire héi thdo
Influences of
celebrities towards Digital business
2019 purchase intention of | and marketing in Pong tac gia DPai hoc KTQD
Oppo smartphone globalization era
students in Hanoi
Cac diém tiép xdc
hiéu qua trong hanh | Quan 1y hoat dong
trinh khach hang tré: kinh doanh qua
4/2019 nghién ciru truong mang xa hdi trén Pong tac gia bai hoc KTQD
hop mua dién thoai | dia ban thanh phd
théng minh cua gidi Ha Noi
tré Viét Nam

Trang 2




4.2.5. Céc béo céo hgi nghi, hgi thdo quéc té

Thoi gian
hoi thao

Tén bao cao khoa hoc

Tén hoi thao

Mukc do tham gia
(1a tac gia/dong tac gia)

Pia diém t6
chirc hoi thdo

4.3. Cac deé tai, dy &n, nhiém vu nghién citu khoa hoc cac cap

G o « . .| Trachnhiégm | Tinh trang deé tai
Thot gian . . X xs Cap quan ly h .
thue hién Tén chwong trinh, dé tai 76 tai tham gla | (danghiém thu/chua
: : trong de tai nghiém thu)
The influence of celebrities
2019-2020 | O Vietnamese young Pé taicosd | Thanhvién | Pa nghiém thu

customer buying behavior:
Oppo case study

4.4. Giai thwéng vé nghién cieu khoa hgc trong va ngoai nwéc

Nam

Hinh thitc va ngi dung giai thuong

T6 chire trao tang

4.5. Kinh nghiém hwéng dan NCS

Ho tén NCS

Peé tai lugn an

Co so dao
tao

Vai tr(‘)~
hwong dan

Thoi gian
dao tao

4.6. Nhirng thong tin khac vé nghién citu khoa hoc

Tén té chic

Vai tro tham gia

XAC NHAN CUA CO QUAN

Ha Ngi, ngay 20 thang 10 ndm 2020

NGUOI KHAI

Hoang Tuén Diing
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